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25% of
transportation
companies have had
at least 1 data breach
in the last 2 years

3M bad actor activities
being monitored by
the DAT threat
intelligence platform

Transportation 8.24M total threats

industry is the th Cybersecurity blocked by DAT'
most targeted for A=) - security tool in
cyber attacks in our Ind lIStI‘y the past 30 days

DAT initiated takedowns of
57 impersonating phishing
domains and detected
2,088 leaked customer
credentials in past quarter

The average cost
of a data breach in
the transportation

sectoris $3.5M







Fraud: DAT & You

DAT is
working on:

Technology
Infrastructure
Foundations

You can
work on:

Cyber Hygiene
Improvement

We all can
work on:

Spotting, Reporting
and Preventing fraud
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Where [ Account security
can yﬂu be [ Device security
proactive? & Phishing




Exam pl e 1 ------—--— Forwarded message ---—--—-

From: D A T <team@dat.one-freight com>

Date: Wed, Sep 25, 2024 at 1:02 PM

Subject: Important Update to Your DAT Account Information
To: <

We have recently updated your Credit Score and DTP.

Please sign in below, to update Your profile and ensure you have the most accurate information.

If you have any questions or need further assistance, our support team is here to help.
Best regards,

Lara Fernandes

Customer Service Specialist

DAT Solutions LLC

P P - ik mEemd 9
3 errv St #02768 Seattle WA 08 5
3 Cherry St #92768, Seattle, WA 98104-2205

Built with ConvertKit




Example 2

Rodrigue Juan <rodrigue.dispatch@gmail.com>

1 HOUR

Subject: Re: EXTERNAL: Columbus, OH 352 Chicago, IL

)

Everything works for me except this https://dat-reviews-broker-taimentransport.com/ about
you Natalie stating that you are a scammer and your company does not know about it. | cannot
take the risk and book this load with you




Example 3

From: companyreviews <companyreviews{@report-datone.com:>
Sent: Monday, October 7, 2024 10:45 AM

To- <

Subject: TransNetwork Logistics Inc

<https:/ihedijfj.r.bh.d sendibt3. com/tr/op/OwjJhbUIfl 1UcMdEgEmnBXiLil 00t YHw1FVHWpdS80innhdt4Ag38evl7qCaFxQ69VNxZ6CkHEplQQIXwIOU1PAZSIjg2mByPwiWI1NfaV
iVKVj0luweUa2pWKKenbTjalglJu_HPn120AHREcQ7AlmZbD_97L Sm11RNsWAkrlgtny X 8L pUKIIW0toun YV Cx0h50DuT71IEleCmal>

<https:/ld?zpx.img.af d. sendibt?. com/im/7438959/011ea21d0cica784e69bad15581bd1baadcb4bl56b6cctal9e3th384e 7721456 png?e=meC4EpEIGebstwnHEqeXypkWTUWI_-
oMddsw-vDz8uedl gD_a49UzFBh3511CatvrQuvPpChgelaCrZ2iESR7 wxi GBxKHg-n48vw\WiqTzHZ _Brigf gXwivHNNbwusl 6gCbSVXNmobikfbdATWpiEDQ-

VI4DAWA0vE d1VtykKoJ1gXn80NViu2bebT_ryYhx19oHKBC JiOSBFHVRhSOSEORcxFjgl-GbpY1GOBxPTEHMvhxcxux1gXil-c0zvB6S0pel 8 QIG-FviVS-IEqJEqkUdSIkg=

TransMetwork Logistics Inc

Author: MARVIS HARFORD

Company: G AND B TRANSPORTATION LTD

<https://hedijfj.rbh.d.sendibt3 com/tr/el/lWz FlwwtXd2PnFh30BeNL uydebl TkHDXy Cp\Wm2UX 7 vK-0xQpkOMDbOV-1MplKC O0059q754p11Pv IHRhh SUsExXAlyiYi_g_
f26RH4j3jlybSsPhUR2-7-NiboYsv__t908zqfPJIHSPTzNCirRxkq3/RwMHbAWgmpESSle38Ay GvgbdVTTIGNOOtqKEDFz9sj9mABSIhblL vBUvwbDEcWvuw
bpgmVYipJikNg_gpLnlGNRURgZ17PagrGPIA-TIimgbOSM_kkAPKESJIRGemT _ii2uzl7 GO3JEBODSEn:

Subject: Your broker Kevin is an f** broker. Booked .

Go to report...

<https://hedijfi.rbh.d.sendibt3.com/tr/cliulgd86ngPMFNkdg_Biv-TFQNHIlledoQx2amC_twY1eMRaTJHGjnGQgDLoJ7tkOtErcl XBjgfR3IDABrHO3liSISHSQRVIL D4boWkFVIA1J
447 cNiyBHjZhRMaulR|OomyobPKgAEgYS9oHH_Ujoayf2_uCl QoxWeEMal\WyiyNdh8KriHfsE_tYET2vonDebWQPyaln6uDglnht? syzWulwdAHNSArE Kighu
00ujF4KJhIBPPpgl4xUmk5x 1 CAehwlyZ al coviZtHhPE g7 5SPEWVyRDy OFkvasSDiHJ=

This email is sent from an unmonitored email address. Replies to this email
will not be read. To unsubscribe from these emails, click here. For customer
support questions please email customer support@dat.com
<mailto:customer.support@@dat com>= .
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Detection

Wh at are [/ Active monitoring

th e si gn al S [/ Automated alerts
v/ Constant

of fraud? o improvement
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1-800-547-5417

X o compliance@dat.com
support@dat.com

x dat.com/fraud-protection

Have a plan

Transported Asset

Protection Association
(TAPA) CSS



mailto:compliance@dat.com
mailto:support@dat.com
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Thank You

DAT Security ©




	Slide 1: How to Build a Sales Team That Delivers
	Slide 2
	Slide 3
	Slide 4: Training & Development
	Slide 5: Hiring Good People Isn’t Enough – Invest in Them
	Slide 6: Training & Development
	Slide 7: Culture
	Slide 8: Motivated Salespeople Sell More Things
	Slide 9: Scale
	Slide 10: Growth Criteria: When and How to Scale your Sales Team
	Slide 11
	Slide 12: Are You  Risk Aware?
	Slide 13
	Slide 14: What is Third-Party Risk Management?
	Slide 15: Caring is sharing
	Slide 16: Knowledge
	Slide 17: Third-Party Risk Management Lifecycle
	Slide 18: Building a Third-Party Risk Management Program?
	Slide 19: Identify the types of third-party risks
	Slide 20: Alignment
	Slide 21: Accuracy Matters
	Slide 22: Create effective, efficient assessment processes
	Slide 23: Exercise, exercise, exercise
	Slide 24: Now what?
	Slide 25: Key takeaways
	Slide 26: Be better?
	Slide 27
	Slide 28: AI-Powered  Rate Modeling for Smarter Decisions
	Slide 29
	Slide 30
	Slide 31: Data + AI = Smarter Decisions
	Slide 32: Data + AI: The Key to Smarter, Faster Decisions
	Slide 33: Importance of Data in AI
	Slide 34: Data at DAT
	Slide 35
	Slide 36: DAT’s Data-Driven Rate Solutions
	Slide 37: DAT iQ RateView
	Slide 38: Ratecast
	Slide 39: DAT iQ Benchmark Analytics
	Slide 40: How AI-Powered Pricing Can Transform Your Business
	Slide 41: Eliminating Uncertainty
	Slide 42: Eliminating Uncertainty
	Slide 43: Performance Evaluation & Benchmarking
	Slide 44: Performance Evaluation & Benchmarking
	Slide 45: Business Planning and Strategy
	Slide 46: Business Planning and Strategy
	Slide 47: Customer Testimonials
	Slide 48
	Slide 49: How to be SAFE
	Slide 50
	Slide 51
	Slide 52
	Slide 53: Fraud:  DAT & You
	Slide 54: Fraud: DAT & You
	Slide 55: Protection
	Slide 56: Protection
	Slide 57: Example 1
	Slide 58: Example 2
	Slide 59: Example 3
	Slide 60: Detection
	Slide 61: Detection
	Slide 62: Respond
	Slide 63: Respond
	Slide 64
	Slide 65: How to Turn Pricing Into a Superpower
	Slide 66
	Slide 67
	Slide 68: Understanding the Data
	Slide 69: What’s Driving Freight Rates?
	Slide 70: Understanding the Freight Market Cycle
	Slide 71: How the Market Cycle Impacts Outcomes
	Slide 72: New Sell-Side Rate Guidance
	Slide 73: Tracking Market Conditions
	Slide 74: Optimizing Pricing Strategy
	Slide 75: Using Analytics  Effectively in Pricing
	Slide 76: Know Your Business
	Slide 77: Consider Trends Across Market Types
	Slide 78: Work with Market Optionality and Volatility
	Slide 79: Assess and Compensate for Seasonality
	Slide 80: Create a Competitive Edge
	Slide 81: Defining Success & Setting Goals
	Slide 82: Iterating on the Approach to Pricing
	Slide 83: Benchmarking Your Way to Success
	Slide 84: Best Practices and Pitfalls
	Slide 85: Garbage In, Garbage Out
	Slide 86: Developing and Socializing a Pricing Model
	Slide 87: Prioritize Your RFP Bids
	Slide 88: Level Up Your Benchmarking Process
	Slide 89
	Slide 90: Take the Guesswork  Out of RFP's
	Slide 91
	Slide 92
	Slide 93: Forecasts:  Dry Van and Temp Control 
	Slide 94
	Slide 95

